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Safe harbor

Some of the information in this presentation may contain projections or other forward-looking statements 
regarding future events or the future financial performance of MTS, as defined in the safe harbor provisions 
of the U.S. Private Securities Litigation Reform Act of 1995. You can identify forward looking statements by 
terms such as “expect,” “believe,” “anticipate,” “estimate,” “intend,” “will,” “could,” “may” or “might” the 
negative of such terms or other similar expressions.  We wish to caution you that these statements are only 
predictions and that actual events or results may differ materially. We do not intend to update these 
statements to reflect events and circumstances occurring after the date hereof or to reflect the occurrence of 
unanticipated events. We refer you to the documents MTS files from time to time with the U.S. Securities and 
Exchange Commission, specifically, the Company’s most recent Form 20-F. These documents contain and 
identify important factors, including those contained in the section captioned “Risk Factors,” that could cause 
the actual results to differ materially from those contained in our projections or forward-looking statements, 
including, among others, potential fluctuations in quarterly results, our competitive environment, dependence 
on new service development and tariff structures; rapid technological and market change, acquisition 
strategy, risks associated with telecommunications infrastructure, risks associated with operating in Russia 
and the CIS, volatility of stock price, financial risk management, and future growth subject to risks.
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Group highlights for the period

Group financial highlights 

Revenues up 32% Y-o-Y to $1,969 mln

OIBDA up 39% Y-o-Y to $1,019 mln; OIBDA margin of 51.7%

Net income up 72% Y-o-Y to $508 mln

Free cash-flow at $825 mln for the six months of 2007

Recent corporate developments

Launch of MTS brand in Ukraine

Acquisition of the remaining stake in Uzdunrobita

Approval of dividend payout in the amount of $747 mln by the AGM

Appointment of a new Board of Directors with two new independent directors

Adoption of an employee remuneration and phantom share program
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294.7
486.3 448.6 507.9

110.3

Q2 Q3 Q4 Q1 Q2

1,921.8

1,328.9

H1 2006 H1 2007

3,710.0

2,780.7

H12006 H12007

1,492.0 1,797.7 1,741.4 1,968.61,805.9

Q2 Q3 Q4 Q1 Q2

Total Group
Revenue

(USD mln)

Sustained growth throughout our 
markets of operation

Total Group
OIBDA

(USD mln)

Increased profitability throughout 
the Group through improved 
financial control and measured 
spending

730.3 962.8 903.1 1,018.7938.0

Q2 Q3 Q4 Q1 Q2

Total Group
Net income

(USD mln)

Bottom line improvements through 
effective financial management

48.9% 53.6% 51.9% 51.9% 51.7%

19.7% 27.1% 6.1% 25.8% 25.8%

OIBDA Margin

Net Inc Margin

2006 2007

956.5

479.1

H1 2006 H1 2007

17.2% 25.8%

47.8% 51.8%

2006 2007

2006 2007

+100%+13%+72%

+45%+13%+39%

+33%+13%+32%

Group financial highlights

Strong results as MTS continues to pursue its corporate strategy
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Source: World Bank; Bank data; MTS estimates

Total market value (TMV) of CIS countries

Russia
Total Market Value 2007E ≈ $18,600 mln
Penetration 2007E ≈ 116%
GDP Growth 2007E ≈ 7,5%

Kyrgyzstan
TMV 2007E ≈ $170 mln
Penetration 2007E ≈ 30%
GDP Growth 2007E ≈ 3,2%

Kazakhstan
TMV 2007E ≈ $950 mln
Penetration 2007E ≈ 67%
GDP Growth 2007E ≈ 8,8%

Belarus
TMV 2007E ≈ $780 mln
Penetration 2007E ≈ 79%
GDP Growth 2007E ≈ 9%Ukraine

TMV 2007E ≈ $3,900 mln
Penetration 2007E ≈ 112%
GDP Growth 2007E ≈ 5%

Moldova
TMV 2007E ≈$160 mln
Penetration 2007E ≈ 54%
GDP Growth 2007E ≈ 4%

Georgia
TMV 2007E ≈ $360 mln
Penetration 2007E ≈ 63%
GDP Growth 2007E ≈ 6,5%

Armenia
TMV 2007E ≈ $300 mln
Penetration 2007E ≈ 57%
GDP Growth 2007E ≈ 9%

Azerbaijan
TMV 2007E ≈ $440 mln
Penetration 2007E ≈ 59%
GDP Growth 2007E ≈ 27,1%

Turkmenistan
TMV 2007E ≈ $200 mln
Penetration 2007E ≈ 8%
GDP Growth 2007E ≈ 5,7%

Uzbekistan
TMV 2007E ≈ $350 mln
Penetration 2007E ≈ 16%
GDP Growth 2007E ≈ 7%

Tajikistan
TMV 2007E ≈ $100 mln
Penetration 2007E ≈ 24%
GDP Growth 2007E ≈ 7%
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Current wireless spending in Russia

Spending on mobile telephony in Russia lags other emerging markets around the world
As % of GDP, Russian spending at levels of developed markets
Absolute value of Russian mobile spend significantly lower than all markets

Wireless spend as % of nominal GDP* 2006
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* Goldman Sachs Research estimates, EIU, IMF World Economic Outlook Database, Merrill Lynch, Company’s estimates

Ave. GDP per capita

Developed market

Emerging market

Russia

Ave. yearly spend per capita

Developed market

Emerging market

Russia

$30,316

$6,207

$7,033

$513

$158

$99

Relative spending levels in other developing markets indicate an opportunity 
exists to increase share of overall consumer spend
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The potential wireless spending in Russia

On a purchasing power parity 
(PPP) basis, comparing service 
revenues and GDP per capita 
indicates that consumers 
worldwide willingly spend more 
on wireless telephony

The wireless sector in Russia is 
set to benefit in the near future 
from:

Sustained development of the 
Russian economy 
Real income growth
Increased consumer 
consumption
Market factors, such as low 
fixed-line penetration

Wireless spend vs. GDP per capita at PPP*

* Goldman Sachs Research estimates, IMF World Economic Outlook Database, Company’s estimates
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Uniqueness of Russian market revenue and OIBDA growth

Most markets exhibit dramatic slowdown in 
growth as penetration levels reach mature levels

Growth of Russian market allows MTS realize 
faster growth as market matures
Sustained OIBDA levels and improvements 
evidence of benefits of scale in market

Revenue growth during market maturation phase Revenue growth during market maturation phase
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78.9%
85.9%
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*Higher penetration level indicated for Russia versus Western Europe due to pre-paid 
market and  proliferation of ‘double-SIMS’ in market

Sustained growth rates at current penetration rate rarely seen in worldwide 
mobile markets
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3 + 1 Strategy

MTS Strategic 
Goals

ROIC* of >25% 
over five years

Global player 
based on strong 

CIS ‘Home Market’

1

2

3

+1

Strengthen 
leadership in Russia

Growth & synergies 
in the CIS

Create value in 
growth markets

Additional business 
opportunities

▪ Revenue stimulation
▪ Cost efficiency
▪ Process excellence

▪ Increase network in the CIS region
▪ Achieve revenue leadership in markets
▪ Operational consistency throughout the CIS

▪ Deliberate M&A approach
▪ Due diligence in establishing market-entry criteria
▪ Build-up of int’l group organization and HQ

▪ Explore vertical and horizontal integration
▪ Evaluate convergence

Leadership          Growth          Value-creation
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Evolving our 3+1 Strategy

Functionally and geographically differentiated 
approach to quality

Diligent approach to investments

Ad hoc approach to convergence

Conventional 2,5G narrowband 
service strategy

No specific focus on personnel and corporate 
culture development

3+1 Strategy 3 + 2 Strategy 

Priority focus on quality:
networks, billing, sales and customer service

Adherence to financial diligence with added 
consideration for strategic fit 

Mobile-centric approach to convergence

Full focus on reaching mobile broadband 
leadership across CIS

Concerted build-up of best-in-class workforce 
and attractive corporate culture

Lack of continuity in branding and delayed 
introduction of brand to markets of operation

Commitment to brand consistency both internally 
and across all customer touch-points

The natural development of our strategy given our changing markets



Key period developments: updating our corporate strategy

13

3 + 2 Strategy

Always delivering 
more for our 
customers

Leading 
communication 
brand in the CIS

Creating 
exceptional 

shareholder value

1

2

3

+1

Capture growth 
potential in core 

markets

Value creation in 
developing markets

Development of 
mobile broadband in 

CIS

Cost efficiency

▪ Drive revenue stimulation
▪ Provide unique customer experience
▪ Deliver superior quality

▪ Drive market growth in CIS
▪ Enlarge CIS footprint
▪ Investigate other selective opportunities

▪ Roll-out 3G in Russia and Uzbekistan
▪ Acquire licenses in CIS countries
▪ Offer attractive data services portfolio

▪ Focus on cost and process efficiency
▪ Leverage synergies throughout Group
▪ Exploit optimal technology solutions

+2
MTS Group 
development

▪ Build-up Group organization
▪ Attract and retain best-in-class employees
▪ Nurture distinctive corporate culture

More for our 
customers

More for our 
shareholders

More for our 
employees
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Key takeaways

Relation of wireless spending to purchasing potential 
indicates large upside for Russian market

Sustained growth rates in Russia at current penetration levels 
rarely seen in worldwide mobile markets

Relative spending levels in other developing markets indicate an opportunity 
exists to increase share of overall consumer spend in Russian market
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Group revenue
$1 492.0 mln

Group revenue
$1 968.6 mln

Revenue contribution per country*

Russia

Ukraine

Uzbekistan Turkmenistan

72.7% 75.3%

24.0% 20.0%

1.9% 2.9%1.6% 2.1%

Q2 2006 Q2 2007
*Percentages indicated do not equal 100% due to rounding

Development of Russian operations continues to drive Group growth

Russia

Ukraine

Uzbekistan Turkmenistan

Group revenue
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Group balance sheet

$3 822.6$3 229.7LTM OIBDA

0.2x0.3xNet debt/assets

0.5x0.7xNet debt/equity

0.5x0.9xNet debt/LTM OIBDA

$9 934.8$8 573.9Total assets

$4 371.7$3 751.8Shareholders’ equity

$2 014.3$2 802.5Net debt*

$568.8$150.7Short-term debt

$2 429.4$2 927.8Long-term debt

$2 998.2$3 078.5Total debt

$224.2$56.0Short-term investments

$759.7$220.0Cash and cash equivalents

As of 
30 Jun 2007

As of 
31 Dec 2006

Balance Sheet
in USD mln unless noted

Strong cash position due to potential 
3G spending and anticipated dividend 
payout

Free cash flow* positive in 1H 2007 
with $825 million

ROIC(LTM) = 42.8%

*See reconciliations of net debt, LTM OIBDA and free cash flow to consolidated 
financial statements in the appendix

Strong cash position and low debt levels provide flexibility
for future corporate needs
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1,449.8

946.2

H1 2006 H1 2007

2,790.5

2,013.9

H12006 H12007

1,084.9 1,319.1 1,309.0 1,481.51,332.5

Q2 Q3 Q4 Q1 Q2

Total Russia
Revenue

(USD mln)

Total Russia
OIBDA

(USD mln)

512.4
691.7 681.9 767.9692.3

Q2 Q3 Q4 Q1 Q2

47.2% 52.4% 51.9% 52.1% 51.8%OIBDA Margin

2006 2007

47.0% 52.0%

2006 2007

+53%+13%+50%

+39%+13%+37% Rise in revenue attributable to 
continued impact of new tariff 
structures introduced in 2006 and 
dramatic increases in voice usage

OIBDA improvement driven by 
continued cost efficiency and 
reduced dealer commissions

MTS continues to grow in an expanding Russian market 

Russia financial highlights
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7.5 8.6 8.2 9.28.5

Q2 Q3 Q4 Q1 Q2

ARPU (USD)

2006 2007

MOU (min)

2006 2007

128 135 134
151

133

Q2 Q3 Q4 Q1 Q2

5.9 6.4 6.4 6.1 6.1APPM (US¢)

ARPU increase attributable to increased voice 
usage, higher levels of subscriber roaming and a 
rise in value-added services

Rise in usage directly tied to products and 
services designed to stimulate usage

+12%+23%

+13%+18%

MTS captures greater growth while improving our average price per minute

Russia operating indicators
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367.2

328.8

H1 2006 H1 2007

744.2

675.2

H12006 H12007

358.2
414.6

351.0
393.2400.4

Q2 Q3 Q4 Q1 Q2

Total Ukraine
Revenue

(USD mln)

Total Ukraine
OIBDA

(USD mln)

185.1
233.8

168.4 198.8201.7

Q2 Q3 Q4 Q1 Q2

51.7% 56.4% 50.4% 48.0% 50.6%OIBDA Margin

2006 2007

48.7% 49.3%

2006 2007

+12%+18%+7%

+10%+12%+10%

Double-digit growth while improving profitability in a competitive market

Q-on-Q growth at slightly higher 
rate than main competitor  

Seasonal increase in usage and 
organic growth in voice services

OIBDA improvement due to 
increased revenue, lower 
advertising and marketing 
expenditure in anticipation of MTS 
master brand launch, and general 
cost control

Ukraine financial highlights
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8.0 8.7
5.7 6.47.2

Q2 Q3 Q4 Q1 Q2

ARPU (USD)

2006 2007

MOU (min)

2006 2007

152 157
135

152147

Q2 Q3 Q4 Q1 Q2

5.3 5.5 4.9 4.2 4.2APPM (US¢)

+12%-20%

+13%no 
change

Success in stimulating usage while maintaining stable pricing

Quarterly rise in ARPU due to efforts to stimulate 
voice usage, roaming and rise in interconnect 
revenues

Rise in usage stems from targeted marketing 
efforts and tariff proposals, as well as a seasonal 
rise in traffic

Ukraine operating indicators
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68.0

31.7

H1 2006 H1 2007

106.1

53.3

H12006 H12007

27.9 37.2 49.1 57.046.3

Q2 Q3 Q4 Q1 Q2

Total 
Uzbekistan

Revenue

(USD mln)

Total 
Uzbekistan

OIBDA

(USD mln)

16.0 22.2
31.3 36.729.6

Q2 Q3 Q4 Q1 Q2

57.3% 59.9% 64.0% 63.7% 64.4%OIBDA Margin

2006 2007

59.0% 64.1%

2006 2007

+115%+17%+130%

+99%+16%+105%

Successful management of growth in a rapidly developing market

Market-leading subscriber 
additions and increasing usage 
driving revenue growth

Successful management of growth 
as OIBDA growth outpaces strong 
revenue growth 

Uzbekistan financial highlights
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12.4 12.8 10.3 10.412.0

Q2 Q3 Q4 Q1 Q2

ARPU (USD)

2006 2007

MOU (min)

2006 2007

475
530

463

549
515

Q2 Q3 Q4 Q1 Q2

2.6 2.4 2.3 2.2 1.9APPM (US¢)

+1%-16%

+19%+16%

Strong market position reinforced by continued growth and positive usage trends

Stable ARPU despite 14% increase in 
subscriber base

Significant growth in usage due to introduction 
of new tariff plans designed to counter rising 
competitiveness in the marketplace

Uzbekistan operating indicators
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36.8

22.3

H1 2006 H1 2007

76.6

42.9

H12006 H12007

23.9 33.2 35.2 41.3
29.6

Q2 Q3 Q4 Q1 Q2

Total 
Turkmenistan 

Revenue

(USD mln)

Total 
Turkmenistan 

OIBDA

(USD mln)

16.9 15.1
21.6

15.214.4

Q2 Q3 Q4 Q1 Q2

70.7% 45.4% 48.5% 61.2% 36.8%OIBDA Margin

2006 2007

52.0% 48.1%

2006 2007

+65%-29%-10%

+79%+17%+73%

Continued growth in a market in early stages of development

Sustained growth through new 
subscriber additions as share of 
market rose to 83.2%

OIBDA decline due to additional 
licensing expenses and 
fluctuations in currency rates

Turkmenistan financial highlights
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74.9 83.1 61.4 63.460.2

Q2 Q3 Q4 Q1 Q2

ARPU (USD)

2006 2007

MOU (min)

2006 2007

226
243 227

264
239

Q2 Q3 Q4 Q1 Q2

33.1 34.2 25.2 27.0 24.0APPM (US¢)

+3%-15%

+16%+17%

Maintaining market position as network roll-out continues

Seasonal improvements in ARPU

Rising usage due to seasonal factors

Turkmenistan operating indicators
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Group revenue

41.335.223.9Turkmenistan

2.1%2.0%1.6%- contribution

(4.4)(2.9)(2.8)Intercompany eliminations

1 968.61 741.41 492.0Group revenue

2.9%2.8%1.9%- contribution

20.0%20.2%24.0%- contribution

75.3%75.2%72.7%- contribution

393.2351.0358.2Ukraine

57.049.127.9Uzbekistan

1 481.5

Q207

1 309.0

Q1 07

1 084.9Russia

in USD mln Q2 06

Revenue contribution per country
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Group OIBDA

1 018.7903.1730.3Group

51.7%51.9%48.9%- margin

36.8%61.2%70.7%- margin

64.4%63.7%57.3%- margin

50.6%48.0%51.7%- margin

51.8%52.1%47.2%- margin

15.2

36.7

198.8

767.9

Q2 07

168.4185.1Ukraine

31.316.0Uzbekistan

21.6

681.9

Q1 07

512.4Russia

Turkmenistan

in USD mln

16.9

Q2 06

OIBDA and margin per country
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Group net income

507.9448.6294.7Group

25.8%25.8%19.7%- margin

10.2%15.9%34.3%- margin

30.5%34.3%18.8%- margin

21.5%18.2%24.5%- margin

27.1%27.7%17.8%- margin

5.6

16.8

63.8

362.2

Q1 07

4.2

17.4

84.4

401.9

Q2 07

87.6Ukraine

5.2Uzbekistan

193.6Russia

Turkmenistan

in USD mln

8.2

Q2 06

Quarterly net income and margin per country
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Group CAPEX

13.4%

264.0

5.3%

2.2

17.7%

10.1

35.8%

140.6

7.5%

111.1

Q2 07

12.9%

223.9

4.0%

1.4

5.5%

2.7

31.2%

109.5

8.4%

110.3

Q1 07

8.4%- as % of revenue

411.3Group

2.0Turkmenistan

15.3Uzbekistan

121.2Ukraine

272.8Russia

33.8%- as % of revenue

54.9%- as % of revenue

25.1%- as % of revenue

- as % of revenue

in USD mln

27.6%

Q2 06

CAPEX per country
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Russia: operating indicators

5.2%6.1%5.4%Churn

13.5

12.7

26.2

98

456

134

13%

1.1

8.0

4.4

28.0

8.2

Q1 07

14.8

9.0

23.8

96

403

128

17%

0.8

6.9

4.5

28.9

7.5

Q2 06

28.9SAC per gross new subscriber

151Minutes of Usage (MOU)

15.4Advertising & marketing

13.5Dealer commission

110Pre-paid MOU

510Post-paid MOU

11%VAS as % of ARPU

1.0ARPU from VAS

9.0ARPU ex guest roaming

4.8Pre-paid ARPU

29.0Post-paid ARPU

9.2ARPU

Q2 07US$ unless noted
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Ukraine: operating indicators

14.1%7.8%7.9%Churn

1.61.51.7SIM card & voucher cost

0.30.61.5Handset subsidy

5.6

3.4

11.2

114

398

135

13%

0.7

5.6

3.7

30.3

5.7

Q1 07

5.8

3.6

12.7

125

423

152

13%

1.1

7.8

5.2

35.6

8.0

Q2 06

13.7SAC per gross new subscriber

152Minutes of Usage (MOU)

6.2Advertising & marketing

5.6Dealer commission

129Pre-paid MOU

426Post-paid MOU

11%VAS as % of ARPU

0.7ARPU from VAS

6.2ARPU ex guest roaming, connection fee

4.2Pre-paid ARPU

32.4Post-paid ARPU

6.4ARPU

Q2 07US$ unless noted
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Uzbekistan

Turkmenistan

16.8%

4.1

463

10.3

Q1 07

16.1%

4.2

475

12.4

Q2 06

3.7SAC per gross new subscriber

549Minutes of Usage (MOU)

17.9%Churn*

10.4ARPU

Q2 07US$ unless noted

*MTS employs a two-month inactive churn policy in Uzbekistan

6.1%

47.7

227

61.4

Q1 07

6.3%

26.9

264

63.4

Q2 07

1.7%

12.9

226

74.9

Q2 06

SAC per gross new subscriber

Minutes of Usage (MOU)

Churn

ARPU

US$ unless noted

Uzbekistan and Turkmenistan: operating indicators



Appendix

34

Belarus: operating indicators

MTS owns a 49% stake in Mobile TeleSystems LLC, a mobile 
operator in Belarus, which is not consolidated

Q2 07Q1 07Q2 06US$ unless noted

6.0%6.8%4.1%Churn

17.114.916.3SAC per gross new subscriber

462423458Minutes of Usage (MOU)

9.89.310.2ARPU
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Non-GAAP financial measures. This presentation includes financial information prepared in accordance with accounting principles generally accepted in the United States of 
America, or US GAAP,  as well as other financial measures referred to as non-GAAP. The non-GAAP financial measures should be considered in addition to, but not as a substitute 
for, the information prepared in accordance with US GAAP. 

Operating Income Before Depreciation and Amortization (OIBDA). OIBDA represents operating income before depreciation and amortization. OIBDA margin is defined as OIBDA as a 
percentage of our net revenues. OIBDA may not be similar to OIBDA measures of other companies, is not a measurement under accounting principles generally accepted in the 
United States and should be considered in addition to, but not as a substitute for, the information contained in our consolidated statement of operations. We believe that OIBDA 
provides useful information to investors because it is an indicator of the strength and performance of our ongoing business operations, including our ability to fund discretionary 
spending such as capital expenditures, acquisitions of mobile operators and other investments and our ability to incur and service debt. While depreciation and amortization are 
considered operating costs under generally accepted accounting principles, these expenses primarily represent the non-cash current period allocation of costs associated with 
long-lived assets acquired or constructed in prior periods. Our OIBDA calculation is commonly used as one of the bases for investors, analysts and credit rating agencies to 
evaluate and compare the periodic and future operating performance and value of companies within the wireless telecommunications industry. OIBDA can be reconciled to our 
consolidated statements of operations as follows: 

OIBDA margin can be reconciled to our operating margin as follows:

Net debt can be reconciled to our consolidated balance sheets as follows:

US$ mln As of Dec 31, 2006 As of Jun 30, 2007

Current portion of LT debt and of capital lease 
obligations
LT debt
Capital lease obligations
Total debt
Less:

Cash and cash equivalents
ST investments

Net debt

US$ mln
Consolidated Russia Ukraine Uzbekistan Consolidated Russia Ukraine Uzbekistan

Operating income
Add: depreciation and amortization
OIBDA

Q2 2007Q1 2007

Consolidated Russia Ukraine Uzbekistan Consolidated Russia Ukraine Uzbekistan

Operating margin
Add: depreciation and amortization as a 
percentage of revenues
OIBDA margin

Q1 2007 Q2 2007

Turkmenistan

Turkmenistan

Consolidated Russia Ukraine Uzbekistan
Q2 2006

Consolidated Russia Ukraine Uzbekistan
Q2 2006

Turkmenistan

Turkmenistan

Turkmenistan

Turkmenistan

FCF can be reconciled to our consolidated balance sheets as follows:

US$ mln For six months ended
Jun 30, 2006

For six months ended
Jun 30, 2007

Net cash provided by operating activities
Less:

Purchases of property, plant and equipment
Purchases of intangible assets

Purchases of other investments
Investments in and advances to associates
Acquisition of subsidiaries, net of cash acquired

Free cash-flow

921.8

(669.4)
(77.1)

(2.8)
3.2

(23.6)
152.1

150.7
2924.5

3.3
3078.5

(220.0)
(56.0)

2802.5

597.2 463.6 92.9 23.6
305.9 218.3 75.5 7.7
903.1 681.9 168.4 31.3

17.2
4.4

21.6

34.3% 35.4% 26.5% 48.0%

17.6% 16.7% 21.5% 15.7%
51.9% 52.1% 48.0% 63.7%

48.8%

12.4%
61.2%

LTM OIBDA can be reconciled to our consolidated statements of operations as follows:

US$ mln
Six months ended

Dec 31, 2006
Six months ended

Jun 30, 2007 
Twelve months ended 

Jun 30, 2007

A B C=A+B

Net operating income
Add: depreciation and amortization
OIBDA

465.2
265.1
730.3

316.6
195.7
512.4

126.5
58.6

185.1

9.1
6.9

16.0

13.0
3.9

16.9

31.2%

17.8%
48.9%

29.2%

18.0%
47.2%

35.3%

16.4%
51.7%

32.7%

24.6%
57.3%

54.3%

16.4%
70.7%

1334.3
566.5

1900.8

568.8
2426.7

2.7
2998.2

(759.7)
(224.2)
2014.3

1552.9

(432.4)
(55.5)

-
-

(250.0)
825.2

Proceeds from sale of property, plant and equipment - 10.2

1288.2
633.6

1921.8

2622.5
1200.1
3822.6

691.0 531.1 120.6 28.5
327.7 236.8 78.3 8.2

1018.7 767.9 198.8 36.7

10.8
4.4

15.2

35.1% 35.9% 30.7% 50.1%

16.6% 16.0% 19.9% 14.4%
51.7% 51.8% 50.6% 64.4%

26.1%

10.8%
36.8%
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Contact information

For further information

MTS investor relations

+7 495 223 20 25

ir@mts.ru

www.mtsgsm.com


